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 COMMENT FROM THE CEO 

So as innovative as we are, we are slipping behind 

the rest of the World.  We, the NZ we, are not 

keeping up! 

Does it feel like that to you or is innovation 

starting an exponential cycle?   

When I think of all the things that have been 

developed and are now natural to our being in my 

lifetime if hard not to go WOW!  

New Zealand Innovation agency Callaghan 

Innovation established an Innovation Challenge, 

‘The Innovation Challenge was a qualitative 

survey of thought leaders and influencers about 

how the New Zealand of 20 years’ time should 

look. The world is changing at a faster rate than 

ever before. Social, economic, technological and 

environmental trends make our future harder to 

predict and plan for. 

The traditional sectors that have kept New 

Zealand ticking for generations are facing near 

inevitable disruption. But the current New 

Zealand innovation ecosystem is fragmented and 

ill-aligned, resulting in a reactive rather than 

strategic investment in our future.  

Callaghan Innovation believes that the formation 

of a collective vision, or National Point of View, 

can be a catalyst for better decision-making. Thus, 

we launched the Innovation Challenge. The 

participants spanned a wide range of sectors, 

demographics and ethnicities, and included 

policymakers, heads of Crown Research Institutes, 

university researchers, leaders of major 

companies, innovation experts, expat business 

people, investors, entrepreneurs, business 

incubator bosses and youth representatives in 

their early twenties.  

Approximately 230 people were sent invitations, 

with 117 agreeing to take part. Of these, 79 

completed most core activities while 48 

completed all core activities.  

Participants were asked to envision a ‘best New 

Zealand 2040’, describing this positive future as 



Wayne Walford—Hawke’s Bay Chamber CEO 

well as their fears about getting there. They were 

presented with provocations based on eight mega 

trends: 1. Changing world order: the shift in geo-

political power 2. Changing climate 3. Future of 

work: new ways of working (or not) 4. Rise of 

ethical/empowered consumer 5. Changing 

demographics 6. Changing infrastructure 7. The 

healthcare revolution 8. The future of business 

 

https://www.callaghaninnovation.govt.nz/sites/

all/files/2018-innovation-challenge-summary.pdf 

 

Innovation is a big part of the Young Enterprise 

Scheme challenge for senior school student 

across Hawke’s Bay.  Many of you will have seen 

the success of ‘Bayuble’ from Woodford House.  

Innovating a new product that meets the 

environmental, social and economic needs of 

New Zealand and the world is truly outstanding. 

The future for young people is Commerce, – 

future job seekers may not be able to rely on 

someone offering them a job.  Many will have to 

create their own, so having a basic understanding 

of commerce is a key part of career resilience for 

young people. 

More important than the idea is the ability to put 

together teams that are truly effective.   

Understanding the importance of complementary 

personality types and ways of behaving that will 

enable above average outcomes. 

We are very excited to finally, after 12 months of 

discussion and planning, hosting Suzanne 

Masefield in Napier on Tuesday 26th February 

2019.  Suzanne is New Zealand’s guru of Body 

language interpretation.  Guest on many 

Television shows, Suzanne is asked to give us a 

clue about what the body language is saying 

compared to the verbal message of high-profile 

people. 

The service Suzanne offers are: Providing Body 

Language EQ, Leadership Development, Stress 

Management Onsite & Online + Executive & 

Group Coaching for CEO's, GM's & Business 

Managers. 

We are very fortunate to have Suzanne here in 

Napier and we hope that we can fill the room 

with business people keen to know more about 

the people dynamic of successful workplaces.   

We hear it more frequently that success is about 

the people.  This is your chance to check out her 

insights from 25 years and make a connection 

that may help you propel your business and 

surpass all of your 2019 goals. 

 

https://www.hawkesbaychamber.co.nz/events-

training/events/leadership-presence-body-

language-for-success/ 
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In December the Hawke’s Bay Regional 

Council voted to progress with work to 

float a minority stake in Napier Port on 

the New Zealand share market. 

The decision represents two years’ work 

and the most thorough community 

consultation ever carried out by the 

Regional Council. The decision strikes the 

right balance for Hawke’s Bay and best 

reflects the views of the 3,500 people 

who submitted on the issue. 

One of the first of many presentations 

we gave on the need to secure funding 

for our Port was to the Hawke’s Bay 

Chamber of Commerce – thanks to your 

members for their engagement 

throughout this process. 

Our Port is critical to Hawke’s Bay’s 

economy and it now needs a step change 

of investment to continue to connect our 

growing region to global markets. Over 

the next decade the Port will need $350 

million of investment but, of more 

pressing concern, it needs a new wharf 

at a cost of $142 million by 2022. 

Our Port is now congested, constrained 

and operating at the very edge of its 

capacity. It is now routinely turning away 

visits from cruise ships and larger 

container vessels due to a lack of space. 

This is not in the best interests of 

Hawke’s Bay and all councillors agree 

that doing nothing is not an option. 

The Regional Council has considered a 

wide range of options and ultimately 

consulted the people of Hawke’s Bay on 

four: borrowing $86 million to give to the 

Port and recovering the costs of this debt 

Minority 

share float 

best solution 

for Port, 

ratepayers 

and region 



from ratepayers; leasing the operation of 

the Port to a private operator for up to 

50 years, with the new operator building 

the new wharf; selling a minority stake to 

an investment partner; or listing a 

minority stake on the local stock 

exchange. 

A minority share market float of up to 49 

per cent of the Port best delivers against 

the Council’s desired outcomes: it 

secures the funding the Port needs to 

grow; it protects majority ownership and 

control of the Port; it protects ratepayers 

from further rates increases and it 

diversifies the Council’s investments and 

revenue streams – again better 

protecting ratepayers.  

Proceeds would be split between 

providing the Port with funding and 

investment into a ringfenced ‘future 

fund. Investment returns from this fund 

would more than offset the share of 

dividend that would be paid to other 

investors in the Port, protecting the 

Council’s income. 

Feedback from the local community 

during the formal consultation made it 

clear that there was strong support for 

local participation in any sale of shares. 

In voting to proceed with the work 

around a minority share market float, 

Council also voted to maximise local 

participation. There is likely to be a 

priority pool of shares available for 

Hawke’s Bay locals and the details of this 

will be worked through over the coming 

weeks and months. 

So, what happens now? 

 

Regional Council and Port staff and their 

core advisors will continue to do the 

work required in preparation for floating 

a minority stake in the Port and 

councillors will take the final decisions on 

this. Assuming continued Council 

support, we will ensure we have the right 

advice and we will be prudent around 

ensuring market conditions are 

favourable before any share market 

listing. The Port is a long-life strategic 

infrastructure asset and we expect 

investor interest to be high. 

At this stage we are looking towards a 

minority share market listing around the 

middle of this year. We will ensure all 

decisions taken on this matter are clearly 

communicated and that locals are given 

plenty of notice to consider whether 

they would like to participate or not.  

This has been a challenging decision to 

make but we believe it is in the best long

-term interests of Hawke’s Bay. Floating 

a minority stake in our Port enables the 

Port to grow, retains majority community 

ownership and control of an asset we 

value, protects ratepayers from the costs 

and allows the Regional Council to focus 

on protecting our natural environment 

and building a more resilient region. 



If you use your home for business — whether you’re a contractor, sole trader, in partnership or own a company 

expenses that are solely for business purposes e.g. a business phone line.  For the rest, you can claim the proportion of you

square metres and the office 10 square meters—10% of the total area.  So the owner can claim 10% of expenses not solely for busi

to keep a record of each item 

10% 

of power and gas, but 
you can claim more 
than this if you can 
prove you use more 
for business 

10% 

of security 
alarm bill 

10%  

of rent 

10%  

of mortgage interest 
payments 

0% 

of vehicle expenses 
as household costs.  
Instead, use a 
logbook to track 
your  business 
mileage 

0% 

of furniture 
and TV only 
for 
household 
use 

10% 

of internet costs, 
but you can claim 
more if you can 
prove you sue 
more for 
business 

0% 

of food and drink 
unless you’re 
entertaining for work

10% 

of toilet rolls and 
hand soap 



whether you’re a contractor, sole trader, in partnership or own a company — you can claim a portion of household expenses.  You can claim 100% of 

expenses that are solely for business purposes e.g. a business phone line.  For the rest, you can claim the proportion of your house that you use for work.  In this example, the house is 100 

10% of the total area.  So the owner can claim 10% of expenses not solely for business, e.g. a power bill.  Whatever you claim, remember 

 

of food and drink 
unless you’re 
entertaining for work 

100% 

of office supplies, 
e.g. paper & pens 

100% 

of mobile phone costs if for business only 

100% 

of new furniture under $500 per item— 
items over $500 must be depreciated instead 

10% 

of mobile phone costs 

10% 

of landline 
phone costs 

100% 

of phone line if for 
business only 

50% 

of domestic phone line— 
if that’s how much you use 

10% 

of lightbulbs 

100% 

of magazine subscriptions for 
your business 

10% 

of heating bill 

0% 

of satellite TV subscriptions, unless it’s 
for business use 

0% 

of bedroom 
furniture 



http://www.eecabusiness.govt.nz/


http://www.eecabusiness.govt.nz/


 

KICKSTART | TĪMATA Coaches - (YES) 

1-hour commitment  (11.15am—12.30pm) 

EIT – Te Ūranga Wakā – Whare Matoro  

Friday, 1st March 

Speak with a variety of YES teams about their 
business concepts 

✓ 

✓ 

✓ 

Our first event for the YES year is the 

regional Kickstart | Tīmata sessions.  At 
this event students come together in 

their YES  teams to work on a product or 

service idea.   

“I was initially nervous 
as I didn’t have 
extensive business 
background however my 
background in 
education, innovation, 
presenting and 
sustainability proved to 
be a lot of value” 

- Mark Oster 

 
Requirements for coaches— 

• Use your personal experience to 
provide valuable feedback for each 
team 

• Help students discover the 
potential  of their product or 
service at the ideation phase 

• Ask questions that help students 
discover if their product/business is 
viable.  For example, have they 
researched their competition or 
found a gap in the market?  Who is 
their target market? 

• Give constructive and positive 
feedback—feedback in early 
ideation is critical 

• Provide guidance rather than telling 
students exactly where they should 
be going—ideas are always helpful, 
but students learn most when they 
get to their destination themselves 

• The aim for the end of the session 
is for students to be able to answer 
the following questions—Does my 
product of service solve a problem? 
Will the customer benefit from such 
a product/service? 

to volunteer email 
karla@hawkesbaychamber.co.nz  

 

✓ 

mailto:karla@hawkesbaychamber.co.nz?subject=Kickstart%20Coaching


Bayuble – a Young Enterprise Scheme (YES) team 

came up with the idea to create a soluble 

alternative for the plastic fruit sticker.  The team 

comprised of four year 13 students at Woodford 

House in 2018 did extensive research to solve a 

plastic problem in the industry and encourage 

people to wash their fruit.  Bayuble went on to 

win the Hawke’s Bay YES Company of the Year for 

the region and attracted local, national and 

international interest. 

On 24th January 2019, Bayuble were awarded the 

Fourneau Award at the Hawke’s Bay Fruitgrowers’ 

Association (HBFG) Industry Awards Evening.  

Dianne Vesty (Executive Officer HBFG) says “When 

the Executive Committee were thinking of 

candidates for the Fourneau Innovation Award in 

2018 one of the first names to be put forward 

were the Bayuble team.  The Bayuble team were 

just a perfect fit for the criteria for the Awards in 

that they had created a leading-edge product to 
develop which is a great fit for the fruit growing 

and wider horticulture Industry”. 

The Industry Awards are about celebrating 

success, education, training achievement and 

innovation. “Growers who attended the awards 
commented that it was really great to see young 
minds at work developing innovative products for 

local industry to help make products more eco-

friendly and sustainable in the long term” said 

Dianne who also wished this team of young 
women all the very best in the future 
development of their dissolvable fruit stickers. 

All four team members are going to different 
Universities this year although they plan to 

continue with Bayuble and due to the easy use of 

social media will be able to connect with each 

other frequently between their home visits to 
Hawke’s Bay. 

   BAYUBLE WINS FOURNEAU AWARD 

Bayuble team:  Rylie, Sarah and Maggie  (team member Zoe didn’t attend due to winning a YES trip to Singapore at this time) 





The New Zealand Chambers of Commerce & Industry have been approved as a Certified Body by New 
Zealand Customs. As a member of NZCCI, we can issue both Preferential (FTA) and Non-Preferential 
(standard) Certificates of Origin.  In addition, we are able to certify any other relating export documentation 
that your customer has requested to be certified such as Certificate of Free Sale, Certificate of Manufacture 
and MPI documents. 

Certificate of Origin (COO) is a ‘shipment-specific’ document certifying the place of growth, production, or 
manufacture of goods exported from New Zealand.  There are two types of COO’s, Preferential and Non-
Preferential. 

PREFERENTIAL CERTIFICATE OF ORIGIN UNDER THE FREE TRADE AGREEMENTS (FTA): 

• New Zealand – China Free Trade Agreement 

• ASEAN-Australia-New Zealand Free Trade Agreement (AANZ FTA) 

 (AANZ FTA countries include  

Need more information about how to obtain a NZCFTA or AANZFTA COO, email the HB Chamber.   

Registered users can submit their FTA Certificates of Origin through Chamberdocs.  

NON-PREFERENTIAL CERTIFICATES OF ORIGIN 

There are two ways in which a non-preferential Certificates of Origin can be submitted: 

- Manual Certification   

Wet-stamped certification may be required by some Customs Authorities – particularly for Middle Eastern 
countries. Please check with your importer if a wet-stamp COO is required  

Your customer may request additional documents to be certified by the Chamber of Commerce.   

Templates for Certificate of Origin, Certificate of Foreign Origin, Certificate of Free Sale and Certificate of 
Manufacture can be found here or if you are unsure please don’t hesitate to contact us and we will be able 
to assist you with your queries.  

 

- Electronic Certification 

Registered users can also submit their standard Certificate of Origin through eCertify. This allows you to 
complete your Certificate of Origin online and receive your approved documents in PDF format. 
 
 
 

  EXPORT DOCUMENTATION CERTIFICATION AT THE CHAMBER 

mailto:certs@hawkesbaychamber.co.nz
https://www.chamberdocs.co.nz/
https://www.hawkesbaychamber.co.nz/international/export-document-certification/
mailto:certs@hawkesbaychamber.co.nz
https://webdocs.ecertify.com/UserLogin.aspx?CompanyCode=HBCC


   

OVERSEAS MERCHANDISE TRADE:  NOVEMBER 2018 

Overseas merchandise trade statistics provide information on imports and exports of merchandise goods 

between New Zealand and other countries.  

 

Key facts 

This release refers to trade in goods only. 

November 2018 monthly values are actual and compared with November 2017. 

• Goods exports rose $326 million (7.1 percent) to $4.9 billion. 

• Goods imports were little changed, down 0.6 percent to $5.8 billion, the seventh consecutive month with 

values over $5 billion, and the fourth-highest total on record. 

• The monthly trade balance was a deficit of $861 million (17 percent of exports). 

Exports rose in November 2018 

Goods exports rose $326 million (7.1 percent) in November 2018 – with rises across several commodity groups. 

The leading contributor was exports of aluminium and aluminium articles, up $59 million (142 percent). This 

movement was partly due to unusually low values and quantities of aluminium exports in November 2017. This 

month’s value ($101 million) was close to the average monthly value over the last 24 months ($99 million). 

Merchandise trade values ($), exports and imports, all months, November 2013 to November 2018 
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Aluminium and aluminium articles exports, monthly values, November 2015 to November 2018 

Meat and edible offal rose $56 million (11 percent) to $553 million. Beef rose $51 million (28 percent) in value, and 

30 percent in quantity. The largest rise in beef exports was to China, up $32 million. 

Milk powder, butter, and cheese (our largest export commodity) rose $30 million (2.1 percent) to $1.5 billion: 

• Milk powder rose $96 million (12 percent) in value, and 17 percent in quantity. The average unit value fell 3.9 

percent. 

• Butter fell $101 million (42 percent) in value, and 33 percent in quantity. The average unit value fell 14 percent. 

Preparations of milk, cereals, flour, and starch rose $36 million (25 percent). This group includes infant formula. 

Fruit rose $32 million (60 percent) to $86 million, led by green kiwifruit, up $34 million (167 percent) in value, and 

162 percent in quantity. 

Exports of kiwifruit in the April to November export season in 2018 were $2.2 billion, up $541 million (33 percent) in 

value and 19 percent in quantity from the same period in 2017. The increase was led by gold kiwifruit, up $323 

million (38 percent) in value and 23 percent in quantity. 

 

Increase in exports to most top destinations 

The monthly movements for November 2018 for our top export partners (ranked by total annual goods exports) 

were: 

• China – up $220 million (18 percent) to $1.4 billion, led by a rise in milk powder, up $161 million 

• Australia – up $36 million (4.7 percent) to $798 million, led by a rise in unwrought gold (up $27 million) 

• EU – down $23 million (6.7 percent) to $317 million, led by a fall in lamb, down $32 million, partly offset by rises 

across a range of commodities 

• USA – up $96 million (24 percent) to $497 million, led by a rise in butter and other milk fats, up $26 million 

• Japan – up $93 million (50 percent) to $279 million, led by a rise in unwrought aluminium, up $54 million. 

 

 



Monthly imports little changed 

Goods imports in November were little changed, down 0.6 percent to $5.8 billion, with contrasting movements 

across several commodity groups. 

 

The leading falls were: 

• vehicles, parts, and accessories, down $188 million (23 percent) to $647 million 

• aircraft and parts, down $143 million (48 percent) to $153 million 

• petroleum and products, down $59 million (11 percent) to $504 million 

○ crude oil fell $115 million (34 percent) – this was quantity-led 

○ petroleum and products other than crude (such as petrol and diesel) rose $50 million (24 percent) 

• mechanical machinery and equipment, down $54 million (6.5 percent) to $782 million. 

 

These falls were partly offset by rises across a range of commodities, led by: 

• fertilisers, up $53 million (89 percent) 

• food industry residues, wastes, and fodder (e.g. soya bean oil cake and palm oil cake), up $45 million (52 

percent). 

Top import commodity movements, November 2018 compared with November 2017 
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Imports of vehicles and other commodities affected by new biosecurity measures 

The import values of a number of commodity groups in November 2018 were affected when Biosecurity New 

Zealand ordered a vessel to leave New Zealand due to excessive contamination by brown marmorated stink bugs 

(see Cargo ship ordered to leave New Zealand). The main commodity group affected was vehicles, parts, and 

accessories. 

The values and quantities of the goods on this vessel were not included in overseas merchandise trade statistics for 

November 2018, but will be included in the import statistics for the month the goods are unloaded. 

https://www.mpi.govt.nz/news-and-resources/media-releases/cargo-ship-ordered-to-leave-new-zealand/


Contrasting movements for our top five import partners 

The monthly movements for November 2018 for our top import partners (ranked by total annual goods 

imports) were: 

• China – up $157 million (14 percent) to $1.3 billion, led by rises across a range of commodities 

• EU – up $28 million (2.9 percent) to $1.0 billion. A rise in aircraft and parts (up $115 million) was offset by 

falls in vehicles, parts, and accessories (down $78 million), and mechanical machinery and equipment 

(down $39 million) 

• Australia – little changed, up 0.1 percent to $666 million. The leading rise was aluminum oxide (up $24 

million), and the leading fall was yachts and other vessels (down $19 million) 

• USA – down $281 million (35 percent) to $525 million, led by a fall in aircraft and parts (down $257 

million) 

• Japan – down $84 million (20 percent) to $330 million, led by falls in motor vehicles (down $40 million) 

and automotive diesel (down $30 million). 

Top import trade partner movements, November 2018 compared with November 2017 
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Trade deficit in November 2018 

The monthly trade balance was a deficit of $861 million (17 percent of exports). 

In the previous 10 November months, there have been nine deficits (with an average of $582 million) and one surplus 

(in 2013). 
 

Annual trade deficit for year ended November 2018 

Annual goods exports were valued at $57.5 billion in November 2018, up $5.0 billion from the year ended Nov 2017. 

Annual goods imports were valued at $63.0 billion in November 2018, up $7.0 billion from the year ended Nov 2017. 

The annual trade deficit was $5.4 billion in November 2018, up from $3.5 billion in November 2017. 



  NEW MEMBERS   CONTACT US 

The team at the Hawkes Bay Chamber would like to 

hear from Hawkes Bay business.   

Let us know about the positives & challenges of  

doing business in Hawkes Bay. 

Hawkes Bay Chamber of Commerce 

c/- Hawkes Bay Business Hub 

36 Bridge Street, Ahuriri, Napier 4110 

06 876-5938 

admin@hawkesbaychamber.co.nz 

- Anthross Ltd - Prime Strategies Group 

- Bay Books HB Ltd 

- Bizgrow Ltd 

- East Coast Lumber Ltd 

- Eco Kiosk Ltd 

- Fitbooks Accounting Ltd 

- Hastings Women's Refuge 

- Indigo Restaurant Ltd 

- Jolly Outfitter Ltd 

- MRD Web Ltd 

- NNR Global Logistics NZ 

- Origin Air 

- Ridla Consulting Ltd 

- Sports Hawkes Bay 

- The Napier Golf Club Inc 

- Your Talent Pipeline 

Through your Chamber Membership, you can drive sales and attract new customers, promote your business 

to Hawke's Bay business decision makers and talk to more than 1,500 potential customers by tapping into 

the Chamber's weekly and monthly communications. 

The Chamber is also your voice for business, representing the concerns and interests of your business 

community.   

Want to talk to someone before you join?   

You can email us to discuss your needs in more detail. 

  BECOME A MEMBER 

mailto:admin@hawkesbaychamber.co.nz
mailto:christine.bryan@hawkesbaychamber.co.nz


At Bizgrow we deliver mainstream training to the corporate sector as well as excelucation™ (learn by doing) 

games-based business education. 

excelucation™ games are purpose designed ‘learn by doing’ experiential games using (RRT) Rapid Results 

Technology principles, to educate and facilitate participant personal development in areas of  

 

• self-esteem and respect 

• team building and management 

• leadership and communication skills 

• creativity and business acumen 

• public speaking. 

 

Janet Dougherty – CEO, recently moved to the Hawke’s Bay. Janet has a background in sales, marketing, 

business management and training. Currently she is the only person in New Zealand trained in speaker 

certification and games-based training with Clinton Swaine, the world leader in experiential business 

training and brings ‘learn by doing’ training to NZ.  

 

OPPORTUNITY 

In celebrating her move to the Hawke’s Bay, Janet is offering people in business or thinking they would like 

to go into business an opportunity to attend a ‘learn by doing’ training program at no charge. Read the 

testimonials below and register online if you are excited about the opportunity to attend TAG a 90 minute 

fast paced training program for free:  

http://bizgrowglobal.com/yestotag 

 

TESTIMONIALS 

“Working as a team produces results. I recommend the TAG training for businesses who wish to build 

cohesion between staff members.”  Janette Dobbs EA to CE at NZ Chambers of Commerce Northland  

www.northchamber.co.nz 

“Loved it. That awesome feeling of working in a team again. Participating in TAG – The Acronym Game gives 

a first insight into creativity.”   Luke Mott Head of Media/Editor Channel North www.channelnorth.co.nz 

“It was amazing to witness the positive behaviour change in participants and team. I recommend the 

Treasure or Treason training for any team”.   Olly Know Board Member Circus Kumarani  

www.circuskumarani.co.nz 

“It was a pleasure to attend and participate in Janet’s Presenter Skills workshop ‘Communication Café’. She 

was entertaining and delivered her messages with impact on participants… I recommend her training for 

people who wish to become engaging public speakers and gain skills in selling effectively”. Michelle Sime 

BSc. Grad Dip A (Psych) NS NLP    

 

ADDITIONAL INFORMATION :  http://bizgrowglobal.com/ 

 
MISSION:  eradicate pain and poverty through innovation,              

invention and collaboration. 

  Bizgrow Limited  
  - A Unique Corporate Training Provider 

http://bizgrowglobal.com/yestotag
http://www.northchamber.co.nz
http://www.channelnorth.co.nz
http://www.circuskumarani.co.nz/
http://bizgrowglobal.com/


 

All students, irrespective of their social background, home life or the jobs their parents do, should have 

access to role models in a wide range of sectors that will lead to greater awareness of career options. 

At Your Talent Pipeline, I work with you to find practical and sustainable ways to bridge the gap 

between your projected workforce needs and the career aspirations of our young people. 

 

B U I L D I N G  A  P I P E L I N E  O F  T A L E N T  W I L L  H E L P  Y O U  T O :  

− Reduce time and cost to hire; 

− Increase productivity; 

− Improve staff morale; 

− Give you more time to spend ‘On the business’. 

We provide a professional, reliable service based on sound career and organisational development 

principles and expertise.  

 

I  W O R K  W I T H  Y O U  T O  D E V E L O P  T A I L O R - M A D E  P R O G R A M M E S  T H A T :  

− will connect you with more students; 

− help you make your business more attractive to future talent; 

− enable you to pathway students from school, through college or university and into work; 

− provide a sustainable framework and set of tools you can replicate, scale and adapt to meet the 

future needs of your business. 

 

Contact me today for your free initial consult on 021 323 152. Visit my website to find out more  

http://www.yourtalentpipeline.co.nz


Knowing how to effectively manage your own body language and read the non-verbal signs of others, 
gives you an advantage towards increasing your happiness, prosperity and success ratios. 

Increasing communication and relationship building skills saves time and energy, allowing you to increase 
positive results. Spotting cues to overcome objections, feel more confident when relating, deal effectively 
with difficult people and know when to let go and move on, will enable you to speed up negotiations and 
develop more productive, authentic relationships with staff, clients, colleagues and family members… 
turning challenges into opportunities. 

Outcomes of this session include; 

• Make Great 1st Impression fast 

• Attract and keep prospective clients 

• Connect fast and build great rapport 

• Know if your prospective client is interested or not 

• Recognise and overcome objections before they arrive 

• Identify positive/negative non-verbal’s in clients, colleagues, team 

• Know when to talk, know when to listen - pivotal for success 

• Deal with difficult people, spot conflicts before they arise 

• Turn bad situations into positive opportunities 
  

The information gained during this session increases team, manager, client engagement, enhances 
communication skills and maximises the potential for increased business success in today's competitive 
market. 

   LEADERSHIP PRESENCE & BODY LANGUAGE FOR SUCCESS 

     with Suzanne Masefield 

When:  Tuesday,  26 February 2019 

Time:  9.30am - 12.00pm 

Venue: Hawkes Bay Business Hub 

   36 Bridge Street 

   Ahuriri, Napier 

Price:  Member   $40.00 +GST 

   Non-member $50.00 +GST   

click here to register 
information about the presenter 

https://www.hawkesbaychamber.co.nz/events-training/events/leadership-presence-body-language-for-success/


 

Suzanne is a body mind analyst AIBMA (body 

language expert), micro-expressions trainer, 

clinical hypnotherapist, counsellor, writer, 

speaker, trainer and executive leadership 

coach. With more than 20 years’ experience as 

an empowerment facilitator, she inspires 

authentic leadership worldwide. 

A specialist in body language, leadership and 

stress management, she facilitates training 

courses for businesses to maximise 

engagement, increase personal impact and 

generate core level success, alongside 1:1 Body 

Language Critiquing and Executive Leadership 

Coaching. 

Suzanne‘s leadership, body language and stress 

management expertise have been employed by 

many of today’s leading companies to help 

them gain the edge in today’s competitive 

market. Working with security and surveillance 

teams at Sky City Casino and NZ Rugby 

alongside many leading companies to assist 

Sales Teams, HR, Recruitment, Hospitality, 

Education and Retail businesses, teaching 

Conscious Communication and Body Language 

4 Success and Micro-Expressions Courses to 

maximise business potential. 

Body Language Analyst for TV3, TVNZ, 7 Sharp, 

Close Up, Breakfast TV, SKY TV (UK) and The 

Herald on Sunday national newspaper she 

works alongside mainstream media to report on 

key figures, and was TVNZ’s ‘go to’ analyst 

during the last two NZ and US elections. She is a 

feature writer in several magazines and co-

author of #No.1 best-selling book ‘Align, 

Expand, Succeed’ and ‘101 Ways to Enhance 

Your Career’. 

‘My focus is to increase clients’ success through 

conscious communication, self-belief and 

affirmative action, increasing positive influence 

and personal impact in all areas of people’s lives 

and business’. 

SUZANNE MASEFIELD 



“From my very first interaction with Suzanne I 

knew SKYCITY had hit gold!  She has an incredible 

ability to transform and motivate people to 

achieve their best.  Her skills, knowledge and 

training add huge value to a company and society 

as a whole”. 

SKYCITY CASINO – NEW ZEALAND   

N Dubery - Learning & Development Executive 

 

“Suzanne’s success is founded on her uncanny 

ability to very quickly connect and understand 

people she meets.  Learning these skills in her 

courses is invaluable to really get ahead in any 

business or social setting.” 

AIR NEW ZEALAND 

Ian Lee - Strategic Manager 

 

“The confidence & focus I have gained has been 

invaluable”. 

BBC- BRITISH BROADCASTING CORPORATION - UK 

C Harris – Producer 

 

“We have been working with Suzanne for over a 

year now and looking back I can clearly see how 

far we have come in this time, thanks to the 

encouragement and support of Suzanne in so 

many ways, professionally and personally. I highly 

recommend Suzanne to everyone – every bit of 

effort in time spent with her will be worth it.” 

DATACOM CONNECT COMMUNICATIONS - AUSTRALIA 

S Tomasoni - General Manager 

 

Great course with so many tips I will now use 

every day – this course is very worthwhile, even 

the most experienced of sales people will take 

something from it. Excellent – perfectly matched 

to brief & team needs, delivery outstanding. 

Thank you! 

BRISTOL-MYERS SQUIBB PHARMACEUTICAL - AUSTRALIA 

N Good - National Sales Manager BMS 

 

WHAT OTHERS HAVE EXPERIENCED: 

My team & I thoroughly enjoyed your Quick Fire 

session, you quickly won over the group with your 

superb facilitation style & sense of humour. You 

covered the whole spectrum from making great 

first impressions, recognizing positive & negative 

body language, to what to do to make an impact 

with these signals to turn things around positively. 

My team has become so much more aware & are 

challenging themselves to become familiar with 

their own body language as well as recognizing 

others. Thank you again, I highly recommend you 

to anyone considering using your services, you are 

professional, welcoming & certainly an expert in 

your field. 

BARFOOT & THOMPSON REAL ESTATE - NZ 

C Vernon - Branch Manager 

 

“General opinion from our team was “well worth 

it”  I particularly appreciated that it wasn’t left as 

washy ‘find a way to’, and instead provided 

specific examples on how to implement the 

techniques. It was an interesting and very 

productive session with some simple techniques 

to overcome stress. Suzanne's presentation was 

educational! - Can we please have her back?" 

GEN-I – AUCKLAND 

Engineers, Team Leaders & Managers 

 

"It was really great working with Suzanne. I was a 

bit sceptical about what could be achieved, but I 

chose to give it a go anyway. Now, I realise only 

the sky is the limit, this has been a great discovery 

for me. I really appreciate all your assistance it has 

helped me dramatically to uncover myself more 

and be more productive in business as well." 

HONGKONG & SHANGHAI BANKING CORPORATION LTD 

(HSBC) 

C Lee - Senior Manager 





   BA5 at HAWKES BAY TECHNOLOGIES 

When: Wednesday,  6 March 2019 

Time:  5.30pm - 7.00pm 

Venue: Hawke’s Bay Technologies 

   81 Austin Street 

   Onekawa, Napier 

Price:  Members complimentary 

   Non-members $15.00 +GST   

After our win in late 2018, HBT is proud to invite 

the Chamber of Commerce for an evening of 

good food, wine and craft beer.  The evening 

will be a chance for you to meet the HBT Team 

at our place and hear about some of the things 

we have been doing which culminated in our 

winning the Awards.  And to help us celebrate! 

HBT was established in July 2007 with four 

staff.  In 2018, we now employ 18 full-time staff 

and provide technology services including 

printer and copier sales and service, Fully 

Managed IT Services, Cloud-based Phone and 

Video Conferencing Systems, Business Process 

Automation Software Solutions and Technology 

Financial Services. 

Hawke’s Bay Technologies is all about providing 

proven office technology solutions and services 

that represent value to our customer and helps 

them improve their performance whatever 

business sector they play in. 

Business Card Draw: 

HBT is offering the prize of an HBT branded 

Cooler Bag complete with goodies including 

bottles of our HBT brewed Williams Warn beer, 

and also something techie and fun.  Just what 

you need to see out the awesome Hawke’s Bay 

Summer 

click here to register 

https://www.hawkesbaychamber.co.nz/events-training/events/ba5-at-hawkes-bay-technologies/


 

 

can save a bundle 
WITH OFFICEMAX 

CLICK  officemax.co.nz 

CALL  0800 426 473 

EMAIL  chamber@officemax.co.nz 

As a Chamber member, you can get up to 60%^ off the retail price of 

hundreds of products from OfficeMax, including: 

^ Average discount 30% 

• Stationery 

• Office Furniture 

• Café and Food Supplies 

• Computing and Technology 

• Health and Hygiene Supplies 

• Shipping and Mailing 

• Safety Gear 

And much more... 

http://www.officemax.co.nz
mailto:chamber@officemax.co.nz


   SPEED NETWORKING 

When: Wednesday,  13 March 2019 

Time:  5.30pm - 7.00pm 

Venue: Hawkes Bay Business Hub 

   36 Bridge Street 

   Ahuriri, Napier 

Price:  $15.00 +GST   

Looking for a fun, effective way to meet new 

customers, contacts and suppliers? The 

Chamber's favourite networking event has 

been designed to provide you with the 

opportunity to promote your business in a 

relaxed and interactive environment. 

Speed Networking is a meeting format 

designed to accelerate business contacts. 

In just two minutes, you will enjoy one-on-

one conversations with up to 20 business 

professionals. This is a quick and cost-
click here to register 

This is a members-only event.  

effective way to showcase your business, 

refer people, and exchange leads with other 

small to mid-size businesses. 

Networkers are generally seeking exposure 

to new markets and/or to expand their pool 

of vendors. 

     One and a half hours of intensive networking - does this sound like something you'd be interested in? 

https://www.hawkesbaychamber.co.nz/events-training/events/speed-networking/


 

Send feedback to  

christine.bryan@hawkesbaychamber.co.nz 

 

 

TO FIND OUT MORE ABOUT THE FOLLOWING 

‘Regional Business Partner’ programme  

rbp@hawkesbaychamber.co.nz 

 

Holding a ‘Business after Five’ event 

events@hawkesbaychamber.co.nz 

 

Advertising with the Hawkes Bay Chamber 

christine.bryan@hawkesbaychamber.co.nz 

 

The Lion Foundation Young Enterprise Scheme 

yes@hawkesbaychamber.co.nz 

 

Chamber Membership 

christine.bryan@hawkesbaychamber.co.nz 

 

Exporting Certification 

certs@hawkesbaychamber.co.nz 

Next Issue 

Friday, 1st March 2019 

         CONTACT US       

mailto:christine.bryan@hawkesbaychamber.co.nz
mailto:rbp@hawkesbaychamber.co.nz
mailto:events@hawkesbaychamber.co.nz
mailto:christine.bryan@hawkesbaychamber.co.nz
mailto:yes@hawkesbaychamber.co.nz
mailto:christine.bryan@hawkesbaychamber.co.nz
mailto:certs@hawkesbaychamber.co.nz
https://www.facebook.com/hawkesbaychamber/
https://twitter.com/chamberhb
https://www.linkedin.com/groups/2958586/profile

