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Meeting with Dan Browne and Mark Radley 

There was a time when story-telling and numbers only went together in children’s stories like those of 
Dr. Seuss. Not anymore it seems. 

“For companies to communicate successfully these days they have to be able to understand the 
‘numbers’ of modern media channels” says Dan Browne of Indelible Video. 

I ask him to explain.  

“These days we have to make client stories understandable and compelling in any length of film from 
10 minutes to 90 seconds to just 6 seconds. That takes some thinking, planning and editing skill” he 
tells me.  

“Social media sites have different users and therefore different usage patterns” Dan says “so on one 
site a 10 minute video might work but on another site 90 seconds is all you have and on yet another 
site that story has just 6 seconds to get its point across or the viewer is gone. Being able to edit a 10 
minute story down to 90 or just 6 seconds without losing its appeal is the challenge of modern video 
making” he says. 

 “All phones have a camera these days so does make everyone think they are film-makers?” I ask 
Mark Radley, the in-house film director. Mark worked at Sky TV in the UK for many years and has 
seen the evolution of film as a communication medium first hand. He tells me “businesses that make 
their own films often forget the most important thing – the need to tell an interesting and compelling 
story that evokes a response in their viewer. That is why you need a professional story-teller who can 
get that story across in any length. A video without a story is a waste of precious time and money” he 
says. 

“Video is now the world’s first choice communication tool. Think of all those clips that appear on the 
websites you use - and how many are being added every day. The good ones get noticed and shared 
– the bad ones disappear into obscurity” Mark continues. “Clients know they need something on film 
out there talking about their business - but they often struggle to know what to say. That is where 
Indelible comes in. We help our clients understand what their film needs to achieve for their business 
- and then we make it happen. And we establish KPIs for our work - we are a results focused 
company!” 

Indelible are good at what they do. They have won awards at international film festivals for their work. 
They are at the leading edge of truly understanding modern media and how to get brand messages 
seen and shared by the world. They are also media savvy in another way – they are developing 
secret IP that will enhance even more how messages are personalised and shared on behalf of their 
clients.  

That IP is soon to be released onto the market. So, if you give them a call today, you might just put 
your brand at the leading edge of the communications revolution and be the first company in the world 
to enjoy the benefits! 


