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In a recent statement by Air New Zealand CEO 

Christopher Luxon he talks about the vibrancy of 

the regions – the powerhouse of New Zealand. 

Like any business Air New Zealand have had to 

balance the desire to have an airport and regular 

service at your door and the cost of delivering 

that.  An abridged version of Christopher’s 

statement is below. 

‘I've spent much of the last few weeks out in the 

regions of New Zealand, including with our Board 

in Tairāwhiti Gisborne. I am reminded that the 

New Zealand we promise to our national and 

international visitors is regional New Zealand. Our 

regional network delivers customers to those 

regions as visitors, as business people and as 

whānau coming home. 

The reality we faced back in 2014 was we were 

losing $1 million per month or $52 per customer 

on a return journey flying to 15 towns across New 

Zealand in inefficient and expensive 19-seater 

aircraft. Clearly it would have been unsustainable 

and irresponsible not to confront this reality – so 

we totally overhauled and reset our regional 

business and network to deliver sustainable future 

air services and lower pricing to regional 

customers. 

It meant we invested $600 million in new fleet 

essentially replacing the Beech 19-seater aircraft 

with new ATR 72-600s to realise lower costs per 

seat. However, for many of the smaller centres of 

New Zealand, the move to larger aircraft with so 

much more capacity was a big jump.  

We have created Regional Partnership 

Agreements to bring together all the regional 

stakeholders like the local Mayor and Council, iwi, 

airport company, Chamber of Commerce, regional 

tourism and economic agency, and other key 

influencers to work on a common plan to sharpen 

their visitor proposition and stimulate demand. 



Wayne Walford—Hawke’s Bay Chamber CEO 

end of the year.’ 

I seem to have many conversations about 

competition and using the Air New Zealand 

example sometime collaborating with your 

competition can solve a real problem and better 

serve your customers while growing your 

business.  If we keep focused on the customer 

while making sure our processes and systems 

are as streamlined as possible the competition 

discussion becomes null and void. 

Having just finished the Young Enterprise team 

pitches, 65 of them, it’s clear the teams with the 

best ideas are the ones focused on solving a 

customer/market problem.  Keep an eye out for 

Young Enterprise (YES) product launches in your 

area and join the teams for their market day at 

the HB Farmers Market on Sunday 12th August 

2018. 

Growth in Air New Zealand’s regional services will 

continue beyond 2018 with our current forecasts 

predicting 20% regional growth over the next five 

years. Air New Zealand is committed to ensuring 

all regional centres currently receiving our air 

services will continue to do so. As you are well 

aware, keeping up with this growth has been our 

real challenge this year! 

Air New Zealand has the best regional network of 

scheduled services to small towns of any country 

on earth. Our coverage of towns in a small land 

mass that experiences extreme weather is almost 

double that of Australia which is the next best 

country with scheduled services. It means the vast 

majority of regional New Zealand customers can 

get to an airport fairly close by and often much 

quicker than it takes to get down Auckland's 

George Bolt Memorial Drive! I’m proud of our 

global and domestic investment and engagement, 

our prices, capacity and growth. 

The reality is the regional aviation market in New 

Zealand has never been more vibrant or healthy. 

Air New Zealand competes with Jetstar, from the 

four times larger Qantas Group, in the bigger 

regional centres. At the same time, there are 

great opportunities for smaller airlines like Air 

Chathams, Sounds Air and others in smaller 

regional towns.  

Going forward we'd like to continue increasing 

our alignment with these airlines to our network. 

The real opportunity lies in baggage through-

checking so a customer can fly on one of the 

regional airlines and have their baggage transfer 

seamlessly through to their Air New Zealand 

flight. We're in ongoing conversations with each 

airline about this – it does require some 

technology and systems investment from their 

end to be able to talk to our systems and those of 

other global airlines too. I am hopeful we can 

work together to have a solution in place by the 



NZTE and MFAT have been working together to 

facilitate Regional Engagement Programmes 

where New Zealand’s Ambassadors, Consul 

Generals and High Commissioners from 

Ministry of Foreign Affairs and Trade (MFAT) 

Posts around the world have a chance to meet 

regional exporters and build relationships with 

business leaders.  Hawke’s Bay’s turn was last 

week.  Visiting some of the regions key export 

businesses and presenting to business leaders 

at the HB Business Hub, this as a great 

opportunity to increase their regional 

knowledge for international networks. 

What a treat to have 10 of New Zealand’s 

ambassadors in the HB Business Hub.  With a 

huge amount of experience from Trade 

negotiations, to United Nations work to 

knowledge in markets that you may not have 

explored, this was a fantastic opportunity to 

expand their knowledge and increase our 

knowledge of the work being enabled across 

the world.  

The delegation includes the Heads of Mission 

from: 

• Jakarta/ASEAN    

• Shanghai 

• New York 

• Moscow 

• Madrid 

• Honolulu 

• Riyadh 

• Tuvalu 

• Port Vila 

• Geneva 

These guys and ladies are a huge source of 

commercial connections around the world, they 

are our eyes and ears across the globe.  

Knowing how to appropriately market to 

regions like the Middle East is quite different 

from marketing in Spain or South America.   

 
New Zealand Trade Ambassadors to the World visit Hawke’s Bay. 

New Zealand’s MFAT Ambassadors and High 

Commissioners can make a significant different 

to the power of you export opportunities.  

For example, the best PowerPoint including a 

bottle of premium Chardonnay or a glass of 

classic HB Merlot would be inappropriate for 

the Middle Eastern market.  

If you are thinking about accessing new 

markets across the world, for either export of 

import these people have a standing invitation 

to you for access to their knowledge as well as 

the support from their teams on the ground. 

Knocking on doors, creating pathways for 

exporters of any size through personal and 

business networks is what these guys do as well 

as promoting New Zealand and businesses in 

New Zealand. 

If you have export success stories or you are 

looking to break into new markets, letting the 

team at MFAT, Ministry of Foreign Affairs and 

Trade, is an important step in your export 

growth.   

During the meeting two prominent HB 

businesses provided a snapshot of their 

business, The Apple Press and First Light Foods 

along with a regional synopsis by Napier Port 

Chairman Alasdair McLeod.  All of this 

information makes up the jigsaw of New 

Zealand innovation and trade that the 

Ambassadors can use to inspire growth and 

access to foreign markets. 

https://www.mfat.govt.nz/en/embassies/ 

https://www.mfat.govt.nz/en/embassies/


such as Natracare from Havelock High School 

(see page 27), while others are still in the 

research and development stage of producing 

their product like Bayuble from Woodford 

House (see page 28).  A common theme with all 

the teams was innovation, whether that be in 

the form of a completely new product or service 

to the market or the way it is produced, 

promoted, distributed or sold. 

Every team and student in YES are equal 

therefore the challenge of the young offender’s 

team not being able to present at a designated 

High School did not stop our judges going to the 

Hawke’s Bay Regional Prison to listen and judge 

this team, just like every other.  Please see the 

photograph of our three judges outside the 

prison on our front cover. 

Thanks go to all 62 YES teams who have worked 

hard to come up with a business idea, create a 

product or service, researched its viability, 

completed financial forecasts and Pitched their 

ideas and creations to the judges.  Most 

students had varying levels of Glossophobia 

however they didn’t let their fear stop them 

present at The Pitch heats.  I am looking 

forward to seeing their fully developed products 

at the Farmers Market and watching their 

selling skills in action.   

Put this date in your diary if you would also like 

to come along and check out our 2018 YES 

young entrepreneurs at the Hawke’s Bay 

Farmers Market on Sunday 12th August. 

Glossophobia means ‘fear of public speaking’ 

and it is very common on varying levels for most 

of us.  This fear stems from people watching 

you with their full attention and judging what 

you are saying.  It is also heightened when being 

imperfect humans we tend to focus more on 

our mistakes rather than our accomplishments 

when in the spot light.  If we add in how we 

spend much of our free time online and 

communicate via text or email you get a society 

that has less social interaction and therefore 

less social skills. 

Teenagers who can often be seen with their 

faces in their phones or attached to a 

technological device could understandably 

struggle with public speaking and presentations.  

With this in mind it was extremely interesting 

when 62 Hawke’s Bay Young Enterprise Scheme 

(YES) teams delivered their Business Pitches to 

three judges over a four-day period in May.  

These teams came from 18 different high school 

providers and included over 250 students. 

After observing all 62 team Pitches I was very 

impressed with our Hawke’s Bay young 

entrepreneurs and how they gave it everything 

they had.  All students were focused, respectful 

and brave regardless of how they were feeling 

on the inside.  They had five minutes to present 

aided with a power point presentation, followed 

by five minutes of questions from the judges.   

We are grateful to five school providers who 

offered their boardrooms or classrooms to hold 

these Pitches.  These providers included; 

Hastings Boys High School, Havelock North High 

School, Karamu High School, EIT and the 

Hawke’s Bay Regional Prison. 

Some teams had prototypes of their products 



 

    It’s not as hard as you think 

 

How small businesses can use tech to be more 
productive 
Technology offers huge opportunities for all businesses—not just the big ones.  There are many ways you can 

use tech to help you work smarter, not harder.  Here are some ideas for your business. 

You might think new technologies are out of your reach – too complicated, too expensive, and too hard to 

implement. But many small businesses have jumped on the digital technology bandwagon, and they’re reaping the 

rewards. 

“There’s possibly a perception that the tech is complex,” says Callaghan Innovation’s Jonathan Miller. “Our view is 

that at least some of these technologies are pretty easy to implement, and the investment in them can pay off 

pretty quickly. I think people need to get comfortable with what technologies are available and what they can do.” 

Choosing which technologies to use depends on your strategy. It’s worth thinking about where your business is 

heading and what you want technology to help with, e.g. plans to hire a sales person in Australia and the need to 

collaborate remotely, or to increase online sales next year. 

Considering the cost and benefit is important too. There are two main costs: the sticker cost or a subscription dollar 

amount, and the admin cost – the cost of training and implementation. The benefits can be measured in different 

ways too, e.g. achieving a goal, saving time or money, or increasing revenue or profit. 

    Tech tools for small business 

Not-for-profit organisation Digital Journey has been helping businesses create digital plans for the last three years, 

giving them a great insight into which technologies offer the biggest gains for their businesses. 

“By looking back at the Digital Plans that have been created we have an insight into what the digital priorities are for 

businesses and what changes are being made,” says Digital Journey’s Stuart Dillon-Roberts. “We also get to hear 

about the digital tools that businesses are using and how they can increase productivity and customer 

engagement.” 

Here’s what they’ve found. 

Cloud-based storage 

Cloud-based storage allows data to be stored on computers or servers located all around the world, and accessed 

through the internet. Increasingly businesses are turning to cloud-based solutions to reduce costs and allow staff 

remote access to IT services from wherever they are. Over the last 18 months there has been an increase in 

businesses using cloud-based storage, like OneDrive, Google Drive and Dropbox, which offer a location for sharing 

information that all employees can access in a safe and secure way. Documents stored online can also be accessed 

from your smartphone or tablet when you’re on the move. 

Good for: working with remote teams, gig workers (short-term workers), documenting processes, accessing 

information on desktop and mobile, sharing information with remote advisors or partners. 

Online document products 

Online document products can enable a business to create documents, spreadsheets and presentations online. 

These often use cloud-based storage allowing team members to work on documents at the same time. For example, 

many businesses use Office 365 for online versions of Microsoft Word, PowerPoint, Excel and OneNote. It’s a pay-

per-user  

 
In association with 



 

system, which makes it easier for a business to keep tabs on costs. Google has similar online tools, like Google Docs 

and Sheets, which allow live editing by multiple users. 

Good for: Remote collaboration, real time collaboration, opening and generating documents on mobile, creating 

templates for processes. 

Planning 

When it comes to coordinating and planning projects, a shared calendar can only take you so far. For keeping up-to-

date task lists on who is doing what, online tools like Trello and OneNote can be useful. Trello allows you to create, 

sort and prioritise activities (or as Trello calls them, Boards) that you and your team can access and update as 

needed. With OneNote you can record actions at meetings, take notes when meeting a customer and prepare 

checklists that are automatically updated to all your devices, and safely stored online. 

Good for: Working to deadlines, working with contractors or other businesses, reducing update meetings and 

emails, updating others while mobile. 

Add-ons or plug-ins 

An add-on or plug-in adds extra features or functions to existing software. 

Over the last two years, there’s been a spike in businesses moving to cloud-based financial and payroll services like 

Xero and MYOB. It’s worth checking out what other solutions are available that connect to the software you 

currently use, and add extra functionality that may help your business even more. There may be options for 

inventory management and keeping track of costs, recording the time your staff work on a job and automatically 

adding that to an invoice, and recording your receipts electronically making it easier to manage expenses. 

“You should check out online services like Flow, which automates tasks by integrating your favourite apps, and 

IFTTT, which gets your apps and devices working together, for time-saving ways to make IT work smarter for your 

business,” says Dillon-Roberts. 

Good for: integrating multiple apps, automating processes, integrating different areas of your business eg 

accounting and inventory. 

Artificial intelligence (AI) 

These days, AI is part of everyday life. This technology makes it possible for machines to perform human-like tasks, 

learn from experience, and adjust to new information – it may be helping you buy things at the supermarket, find 

things online, and predicting what you might want to watch on your TV or device. You might already be using it for 

your business – if you use Xero’s accounting software, for example, their AI recommends account codes for your 

receipts based on the categories you’ve used before. 

So is AI technology something you could use more in your own business? 

“With some AI technologies, you need a larger-scale business to justify the cost of investing,” says Jonathan Miller 

from Callaghan Innovation. 

”But small businesses can, relatively easily and cheaply, access some AI offerings by using plug-ins or add-ons to 

existing software platforms. 

For example, if your business is or has an online store, you could consider adding recommender software, which 

uses artificial intelligence to recommend other products to a customer based on what they’ve bought before. 

“Small companies should be evaluating these frequently and looking to incorporate these tools to automate manual 

and repetitive tasks,” he says. “You don’t need to develop the tech yourself. Let the big companies develop the AI 

and then be fast adopters.” 

Good for: Working with large data sets, identifying customer behaviour and patterns, forecasting trends, tailoring 

customer interactions. 



 

Do you have more questions about overseas income? 
Contact Inland Revenue’s international teams by email at Transactional.International@ird.govt.nz  

 

 

 

Have overseas accounts?  What you need to know 
If you have an account with an offshore financial institution, including accounts maintained with certain offshore 

trusts, information about your overseas investments will soon be shared with Inland Revenue. 

    What you need to know 

New Zealand is one of 105 countries and territories that has committed to sharing financial account information to combat global 

tax evasion. These laws have been in place since 1 July 2017. 

From August 2018, the government will receive information about New Zealand tax residents with offshore financial accounts 

from other countries’ financial institutions, which might include offshore trusts. 

If you have an account with an overseas financial institution (including certain offshore trusts) you’ll be required to confirm and 

disclose your tax residence status and tax identification number (TIN) with the overseas financial institution. The financial account 

information will be exchanged and will help Inland Revenue verify that everyone is paying the correct tax on these overseas 

investments. 

International tax – Inland Revenue 

Top 10 facts on international tax – Inland Revenue 

    What you need to do 

You have an opportunity to make sure your tax affairs are in order before Inland Revenue receives the first automatic exchange 

from August 2018 onwards. 

If you think or know there is an error in your tax affairs, Inland Revenue encourages you to voluntarily disclose it before they 

identify the error. 

    Things to think about 

International tax laws are complex, and the way they are applied can depend on your specific circumstances and the different 

jurisdictions involved. 

If you’re a tax resident in New Zealand and another country or territory, or you earn foreign sourced income, you’re subject to 

the tax laws of each. If both of those countries or territories tax their residents on worldwide income, or withhold tax on income 

earned, you could be taxed twice on the same income. 

• Double tax agreements (DTAs) have been negotiated between New Zealand and many other countries and territories to 

decide which country or territory has the first or sole right to tax specific types of income. 

• The fact that the income is taxed in the source country doesn’t necessarily mean you’ll avoid paying tax on that income in 

New Zealand. 

Income from overseas is calculated applying the New Zealand rules, not the rules of the country where the income came from. 

• Foreign income (even if deposited in an offshore account or left on a foreign credit card) does not need to come into New 

Zealand to be taxed here. 

• There are cases when you need to attribute foreign company income before a dividend is declared by the foreign company. 

• A distribution/gift from an offshore trust might be taxable in New Zealand even if that distribution/gift isn’t subject to tax in 

the source country. 

If you pay interest offshore, e.g. on offshore bank/credit card/mortgage accounts, you need to pay non-resident withholding tax 

(NRWT) in New Zealand. You might also need to account for foreign exchange profits/losses on foreign mortgages annually, 

rather than when that mortgage is repaid. 

Double tax agreements – Inland Revenue 

Overseas investments – Inland Revenue 

      Non-resident withholding tax (NRWT) – Inland Revenue 

mailto:Transactional.International@ird.govt.nz
http://www.ird.govt.nz/international/?id=rightnav
http://www.ird.govt.nz/international/topten/topten-index.html
http://www.ird.govt.nz/international/residency/dta/double-tax-agreements-index.html
http://www.ird.govt.nz/international/nzwithos/investments/overseas-investments-index.html
http://www.ird.govt.nz/resources/d/0/d0ddc344-5405-44cc-aa98-e04584e47d40/ir291.pdf


  NEW INTERACTIVE MAP OFFERS INSIGHTS INTO REGIONAL SPENDING 

Stats NZ has launched an interactive map that allows 

users to explore patterns of retail spending around the 

country. 

In 2017, New Zealanders and visitors spent $92 billion at 

retail businesses within New Zealand, 6.8 percent ($6 

billion) more than in 2016. Unsurprisingly, most of these 

sales were in those regions with the highest populations. 

Auckland, with its 1.7 million inhabitants, recorded $33 

billion in sales in 2017, while the West Coast (population 

about 33,000) had just $0.6 billion in sales. 

However, when we look at regional sales on a per capita 

basis, some interesting patterns emerge. 

Our interactive map shows the annual per capita sales 

value for each of New Zealand’s 16 regions. It also shows 

how sales within a region are split between the four 

major retail groupings: 

• motor vehicles, parts, and fuel retailing 

• supermarket and specialised food retailing 

• accommodation and food services 

• other retailing (including non-store retailing such 

as catalogue and online retailers). 

Per capita spending in a given region is influenced by 

factors like the median income of its residents, the 

strength of its local tourism industry, and the presence 

of non-store-based retail businesses (which are more 

likely to sell to shoppers outside their region as well as 

locals). 

Regions with lower per capita retail spending tend to 

have lower median incomes, and a higher proportion of 

their retail spending goes to supermarkets and 

specialised food retailers, such as butcheries, delis, and 

liquor stores. Regions with higher per capita retail 

spends tend to have higher average incomes, and a 

greater proportion of their retail sales are from the 

accommodation and food services industry group, 

largely driven by tourists.  

https://statsnz.maps.arcgis.com/apps/opsdashboard/index.html#/307c24ea0ea344d1a7d4c5df90a915eb


  UNEMPLOYMENT AND UNDERUTILISATION RATES BOTH FALL 

The seasonally adjusted unemployment rate fell to 4.4 

percent in the March 2018 quarter, down from 4.5 

percent last quarter, Stats NZ said today. 

This is the fifth consecutive quarter the unemployment 

rate has fallen and is the lowest rate since the December 

2008 quarter, when it was also 4.4 percent. 

“While most New Zealanders are familiar with the 

unemployment rate, the underutilisation rate is equally as 

important,” labour market and household statistics senior 

manager Jason Attewell said. 

“It provides a broader picture of untapped capacity in the 

labour market.” 

The seasonally adjusted underutilisation rate fell to 11.9 

percent, down from 12.2 percent in the December 2017 

quarter. There were almost 340,000 people with the 

desire and potential to work more, though this was 5,000 

fewer than in the December 2017 quarter. 

“Underutilisation includes people who have a job but 

want to work more hours, or are available to work but 

aren’t looking, or are looking for work but aren’t available 

to start within the next month,” Mr Attewell said. 

Seasonally adjusted, March 2018 quarter 

UNDERUTILISATION 
RATE 

11.9% (0.3pp) 

Total underutilised / 
Extended labour Force 

UNEMPLOYMENT 
RATE 

4.4% (0.1pp) 

Unemployment / 
Labour Force 

TOTAL UNDERUTILISED 
338,000 

 5,000 

UNDEREMPLOYED 
113,000 

 9,000 

UNEMPLOYED 
119,000 

 3,000 

UNAVAILABLE JOBSEEKERS 
20,000 

 1,000 

POTENTIAL LABOUR FORCE 
105,000 

 6,000 

AVAILABLE POTENTIAL JOBSEEKERS 

85,300 

 7,400 

In the March 2018 quarter, the seasonally adjusted rate 

for young people (15–24 years) not in employment, 

education, or training (NEET) rose to 12.4 percent, up 

For example, a mum or dad looking to start work once 

their child begins school in the coming months, or 

someone who has just finished high school but hasn’t 

started looking for a job.” 

The fall in underutilisation mainly reflects 9,000 fewer 

people being underemployed, which included 8,000 fewer 

women. People who are underemployed are those in part

-time employment who want to, and are available to, 

work more hours. With fewer underemployed women, 

the underutilisation rate for women fell to 14.6 percent 

(from 15.2 percent) in the March 2018 quarter. 

See the total underutilisation diagram for the March 2018 

quarter below. 

In the March 2018 quarter, the unemployment rate for 

men fell to 3.9 percent, while that for women fell to 4.9 

percent. This compares with 4.0 percent and 5.0 percent 

in the December 2017 quarter, respectively. 

For Māori, the unemployment rate fell to 9.6 percent, 

down from 10.4 percent a year ago, while the 

underutilisation rate for Māori fell to 20.8 percent, down 

from 22.2 percent in the March 2017 quarter. 

from 11.8 percent in the December 2017 quarter. 

Rates of young men and women not earning or learning 

converge has more information. 

https://www.stats.govt.nz/news/rates-of-young-men-and-women-not-earning-or-learning-converge
https://www.stats.govt.nz/news/rates-of-young-men-and-women-not-earning-or-learning-converge


The labour force participation rate fell to 70.8 percent in 

the latest quarter, down from 70.9 percent. 

The employment rate was unchanged (67.7 percent), as 

it kept pace with growth in the working-age population. 

Women were at their highest-ever rate of employment 

(62.6 percent). 

In the March 2018 quarter, employment rose 0.6 

percent, the majority of which came from more women 

(up 0.8 percent) than men (up 0.4 percent) gaining 

employment. Annually, employment increased 3.1 

percent, which was also driven by women (up 3.7 

percent) when compared with men (up 2.6 percent). 

Filled jobs, as measured by the quarterly employment 

survey (QES), were up 22,400 for the year. The majority 

of these jobs were in the professional, scientific, 

technical, administrative, and support services, and the 

retail trade industries. These two industries, along with 

March 2018 quarter, seasonally adjusted (1)(2) 

Labour force 
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70.8% (0.1pp) 

Labour force / Working-
age population 

Employment  
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NC 67.7% (0.0pp) 
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Unemployment  
rate 

4.4% (0.1pp) 

Unemployed / Labour 
Force 

Underutilisation  
rate 

11.9% (0.3pp) 

Total underutilised / 
Extended labour Force 
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 10,000 
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2,738,000 

 12,000 
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 15,000 
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 3,000 
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time hourly earning 

 $30.96 (3.5%) 

Annual change 

Quarterly employment 
survey 

Annual wage 
inflation 

NC 1.8% (0.0pp) 

All industries/
occupations combined 

Labour cost index 

 
Filled jobs 

1,936,500 (0.2%) 

Quarterly change 

Quarterly employment 
survey 

1. Household labour force survey data, unless otherwise stated 
2. Data, including rates, is seasonally adjusted, excluding average ordinary time hourly earnings and annual wage inflation. 

accommodation, were also the key contributors to 

employment growth, as measured by the household 

labour force survey. 

Average total weekly earnings for full-time equivalent 

employees in the QES increased 3.9 percent on an annual 

basis, to $1,204.85. This is the largest annual increase in 

weekly wages since the September 2011 quarter. 

The labour cost index (LCI) increased 1.8 percent in the 

year to the March 2018 quarter, the same increase as in 

the year to the December 2017 quarter. 

Annual wage growth in the LCI predominantly came from 

the health care and social assistance, and the education 

and training, industries. Had the Care and Support 

Worker (Pay Equity) Settlement Act 2017 not come into 

effect, LCI wages and salaries would have increased 1.6 

percent in the year to the March 2018 quarter. 



BUSINESS OF THE YEAR WINNER 2018

Air New Zealand’s purpose is to supercharge New Zealand’s success – socially, economically and 

environmentally.  Business growth and success is essential to creating positive change – society needs 

strong business and business needs a strong society.  Air New Zealand’s success is inextricably linked to a 

flourishing New Zealand. 

In support of Air New Zealand’s local relationship with the Hawkes Bay Chamber of Commerce and 

partnership with New Zealand Chambers of Commerce, the winner of the PAN PAC Hawke’s Bay Business 

Awards will have access to a tailored mentoring day with up to three Air New Zealand stakeholders.   

Mentors can provide general business advice including: 

 A fresh perspective, guidance or inspiration 

 Support or advice to deal with a particular business challenge 

 A sounding board to help challenge thinking, setting new goals, or achieving success 

 

 

The Business of the Year winner of this years PAN PAC Hawkes Bay Business Awards, will receive a prize in 

excess of $3,000.  This includes the mentoring day in Auckland with Air New Zealand and $2,500 of Air New 

Zealand Travel. 

Join us at the Business Awards Launch on the 28th June to find out more. 

https://www.hawkesbaychamber.co.nz/events-training/events/business-awards-launch-2018/


  NEW CHAMBER MEMBERS 

- Ankh Limited  

- Big Bang Ltd  

- Bizdom Ltd  

- Blackcat Consulting  

- CEMA Ltd  

- Clearview Estate Winery  

- Craggy Range Wines  

- Digital Group Limited  

- Ear Suction Hawkes Bay Limited  

- Edges Art + Framing  

- Farmhouse Kitchen  

- Forsyth Barr Ltd  

- Guy Wellwood Limited  

- Hawke's Bay in a Box  

- Insure Hawke's Bay Ltd  

- Intelligent Material Handling Engineering Ltd  

- Lime Rock Wines Ltd  

- Napier Engineering & Contracting Ltd  

- NZ Natural Juice Company Ltd  

- Ola Pasefika Ltd  

- Porters Boutique Hotel Ltd  

- Quality Journeys Ltd  

- S Three Limited  

- Stephen's Tax, Business and Assets 
Protection Services Ltd  

- The University of Waikato  

- Zee Zee Merino Limited  

Investors have put their trust in Forsyth Barr 

for professional investment advice and 

service for over 80 years. Forsyth Barr is 

proud to be a New Zealand owned firm with 

20 offices throughout the country and over 

300 investment professionals. 

Our Investment Advisers in the Napier and 

Hastings offices are supported by portfolio 

management capabilities along with local 

and international investment research so 

they can provide clients with quality 

research-backed advice when it's needed. In 

partnership with your chosen Investment 

Adviser, we will assist you with your 

investment requirements taking into account 

your objectives and the level of risk you are 

comfortable with. 

For more information or to arrange a no-

obligation and confidential meeting with 

one of our Investment Advisers, please 

contact Paul Chandler on (06) 974 5552.  

Visit the Forsyth Barr website 

www.forsythbarr.co.nz for further details.  

Disclosure statements for Forsyth Barr 

Authorised Financial Advisers are available on 

request and free of charge. 

Paul Chandler - Investment Adviser 

http://www.forsythbarr.co.nz


 

 
Find out more here 

10 in 2 
presenters so far, will you be next? 

https://www.hawkesbaychamber.co.nz/events-training/events-series/10-in-2-presentations/presenting-at-a-10-in-2/
https://www.piefunds.co.nz/
https://www.earsuctionhawkesbay.co.nz/
http://www.blackcatconsulting.co.nz/
http://www.onarrival.co.nz/
http://www.motiv.net.nz/
http://cityspace.co.nz/
https://www.adminarmy.co.nz/
https://www.computercare.co.nz/
https://inhousemarketing.co.nz/
http://www.napierport.co.nz/
https://www.accountabill.co.nz/
https://workforce.ac.nz/
http://www.johnmilesphotography.co.nz/
https://www.no9.co.nz/


Hello, I am Belinda Sleight, and I am the Director 

of the University of Waikato in Hawke's Bay. My 

role, along with the establishment of a research 

office in Napier, began in early 2017 under the 

auspices of the Regional Economic Development 

Strategy. It is a collaboration between the 

University and Napier City Council, although the 

purpose is improving access to academic 

expertise and training across Hawke’s Bay. 

Stakeholder relationships and business 

development are a big part of my work. I bridge 

the gap between local organisations wanting to 

conduct research and our academic staff located 

at Hamilton and Tauranga.  Key tasks include 

scoping research projects, identifying relevant 

expertise, assisting with funding applications, and 

keeping everything moving! Currently we have 

Waikato researchers contributing to commercial 

R&D projects and partnering in centrally-funded 

research programmes. 

Having a workforce well qualified for the 

opportunities in Hawke’s Bay’s growing economy 

is something that Waikato and EIT are working on 

together. We are now identifying how the two 

institutes can work together to broaden the range 

of courses delivered locally, focusing on those 

that make sense for our region. Senior students 

and recent graduates doing projects in your 

organisation are a great way to inject new 

thinking, and I am keen to hear from businesses 

interested in hosting interns, placements, and 

Summer Research Scholars. 

Let’s catch up over coffee.  

My office is located on the EIT campus, and you 

can email me or contact me on 022 049 6346. 

To see what’s happening locally, visit 

www.waikato.ac.nz/hawkes-bay/ 

Belinda Sleight 

University of Waikato 

mailto:belinda.sleight@waikato.ac.nz
https://www.waikato.ac.nz/hawkes-bay/


Established in 2018, we are Hawke’s Bay’s newest 

Insurance Broking company, striving to bring a 

fresh approach and local flavour to an industry 

otherwise dominated by multi-national 

corporations. Being Hawke’s Bay boys, we 

understand what it is to represent The Bay and its’ 

people.  Our methodology is to support local 

business, use local suppliers, and to help our 

fantastic region to grow and prosper. 

Insure Hawke’s Bay clients enjoy the personalised 

service and expertise of our business principle – 

achieving the best possible results – from initial 

risk analysis right through to the settlement of any 

claims.  Insure Hawke’s Bay brings a wealth of 

knowledge and almost four decades of experience 

gained working with some of the country’s largest 

insurance brokerages. 

At Insure Hawke’s Bay we believe the true test of 

the relationship with your insurance broker is 

when you need to make claim.  We know it can be 

a stressful and unsettling time, so we’re 

committed to providing you with fast, efficient 

and personalised claims services. 

Insure Hawke’s Bay is a member broker of 

Insurance Advisernet New Zealand Ltd.  Founded 

in 1996 Insurance Advisernet operates in both 

New Zealand and Australia, delivering strength 

that allows us the benefit of maintaining our local 

presence whilst also being part of a national group 

for the products and services needed by our 

customers in today’s increasingly complex 

business world. 

We appreciate you have many options when it 

comes to insuring your business.  Accordingly we 

never take your loyalty for granted and commit to 

do everything in our power to earn, maintain and 

build your trust. 

If you’d like to contact us for a fresh perspective, 

visit us at www.insurehb.co.nz or call 06 651 2366. Rick Behague 

Kerry McIntyre 

http://www.insurehb.co.nz


Sandy and Jane, launched Hawke’s Bay in a 

Box in December 2017.  Feeling fortunate to 

live in Hawke’s Bay, with the climate, farmers 

markets, cycle trails, great beaches and 

beautiful artisan foods and wineries on their 

doorstep, they are enjoying creating business 

in this diverse region.    

Using only the very best of Hawke’s Bays fine 

artisan food and wine, they assemble top 

quality gift boxes from their Napier premises. 

Their gift boxes capture the finest essence of 

Hawke’s Bay that Sandy and Jane can find.  

Whether you want to recognise an 

outstanding employee, or thank a client for 

years of loyal business, they have a high-end 

gift box to suit your needs.   

The gift boxes are a taste of Hawke’s Bay and 

the perfect business gift.  

Visit the website www.hawkesbayinabox.co.nz 

and make a lasting impression today. 

http://www.hawkesbayinabox.co.nz


  HAWKES BAY CHAMBER AGM 2018 

When: Tuesday, 5th June 2018 
Time:  4.30pm - 6.00pm 
Venue: Hawkes Bay Business Hub 
  36 Bridge Street, Ahuriri, Napier 
Price:  Free 

The Hawke’s Bay Chamber of Commerce Annual 

General Meeting is to be held on Tuesday, 5th June 

at the Hawke's Bay Business Hub. 

We're pleased to announce that Michael Barnett, 

CEO Auckland Chamber of Commerce will be here to 

speak.  

Michael Barnett started with the Auckland Chamber 

in the late 80’s in the International department and 

not long after that in 1992 became the CEO.  He has 

continued in this role making it relevant to the 

changing commercial and Government tides.  

As we head into an unknown future of Business, 

Michael’s wisdom is gold!  Join us for the AGM and 

hear the sage thoughts of Michael Barnett NZOM on 

the future of business in New Zealand. 

This is a great opportunity to be part of the future 
of the Chamber and Hawke's Bay and always an 
interesting evening.  

We look forward to seeing as many of you as 
possible there. 

https://www.hawkesbaychamber.co.nz/events-training/events/hawkes-bay-chamber-agm-2018/
http://www.napier.govt.nz/


When: Tuesday, 12th June 2018 
Time:  5.30pm - 7.00pm 
Venue: Hawke’s Bay Business Hub 
  36 Bridge Street,  Ahuriri, Napier 
Price:  Members - $15.00 + GST 

  SPEED NETWORKING 

This is a members only event.  

The Chamber of Commerce invites its members to this 

opportunity to meet a range of new business people. Business 

in Hawke’s Bay is successful through networks and 

relationships. 

Speed networking (or speed business meeting) is a meeting 

format designed to accelerate business contacts. Primarily, the 

practice involves multiple people that gather in a single space in 

order to exchange info. 

Participants greet each other in a series of brief exchanges 

during a set period of time. During an interaction, attendees 

share their professional backgrounds and business goals. 

Networkers are generally seeking exposure to new markets 

and/or to expand their pool of vendors. 

We’re making life on the road very comfortable for members of the Hawkes Bay Chamber of 

Commerce. 

For fast and easy service, a modern fleet of vehicles and over 40 branches nationwide, you can 

trust us with your next journey.  Whether you are travelling for business or on leisure, we offer 

you a preferential daily rental rate all year round, starting from $53* per day.  Visit our website 

for great rates to Australia, U.K., Europe, USA and Canada 

Contact the HB Chamber for your Customer Discount Program (CDP) number. 

https://www.hawkesbaychamber.co.nz/events-training/events/speed-networking/
http://www.napier.govt.nz/


 CHAMBER BUSINESS SEMINARS 

 SEMINARS ONE - MARKETING  

When:    Thursday, 21st June 2018 

Time:      2.00 pm - 4.00 pm 

Venue:     Hawkes Bay Business Hub 

      36 Bridge Street, Ahuriri, Napier 

Member:     $37.00 incl GST or three seminars $97.00 

Non-member:  $52.00 incl GST or three seminars $147.00 

 

 

Benefits 

Gain a clearer understanding of how marketing affects your business, 

who your customer is and how to communicate with them.  Identifying 

what distinguishes you from your competition is an essential tool that 

will focus your marketing strategy and budget in the right areas. 

 

What will be covered?  

• Intro to marketing 

• The marketing mix 

• Segmentation 

• Targeting 

• Positioning 

 

Presenter:  

Regan has an extensive background and interest in marketing and sales 

having run his own businesses specialising in the marketing of fitness 

centres and agricultural products. This hands-on knowledge combined 

with a sound theoretical understanding and a teaching background 

combine for a relaxed, interactive and informative delivery. 

Regan Cotter 

Quick. Sharp. Affordable. 
A series of two-hour, training seminars. 
Go to one, or attend them all. 
Designed to assist owners, managers and staff lift the overall business standard of their 
organisation. 

https://www.hawkesbaychamber.co.nz/events-training/events/business-seminar-marketing/


 CHAMBER BUSINESS SEMINARS 

 SEMINARS TWO - GOVERNANCE  

When:    Tuesday, 26th June 2018 

Time:      1.30 pm - 3.30 pm 

Venue:     Hawkes Bay Business Hub 

      36 Bridge Street, Ahuriri, Napier 

Member:     $37.00 incl GST or three seminars $97.00 

Non-member:  $52.00 incl GST or three seminars $147.00 

 

Benefits 

Corporate governance is an integral part of good business 

practice.  What is the difference between governance and 

management?  Why are these roles so necessary and yet the 

understanding of this concept is often lost as teams strive for a 

successful strategic direction.  If you are unsure of where your 

governance gaps may be, find out at this introductory session on 

governance.  Learn about the key aspects and processes of governance 

for businesses and why they matter.   

 

What will be covered?  

• Why is governance important? 

• What is your current governance model? 

• Where are the gaps in your governance? 
• And why does it matter anyway?  

 

Presenter:  

The seminar will be facilitated by Dr Jonathan Sibley.  Jonathan teaches 

at EIT in the Hawkes Bay.  He has extensive executive management and 

governance experience, both on private company and public company 

boards.   

Dr Jonathan Sibley  

Quick. Sharp. Affordable. 
A series of two-hour, training seminars. 
Go to one, or attend them all. 
Designed to assist owners, managers and staff lift the overall business standard of their 
organisation. 

https://www.hawkesbaychamber.co.nz/events-training/events/business-seminar-governance/


 

 

Nominations are open,  

click here to nominate yourself or somebody else.  

AWARDS LAUNCH 

Join us and find out more about 

the Business Awards.  Leader of 

the Year 2017, Caren Rangi and 

Supreme Winners 2017, Laser 

Plumbing and Electrical will talk of 

their experiences.   

Mix and mingle with organisers, 

sponsors, previous winners , and 

prospective entrants 

28 JUNE 2018 / 5.30PM 

PAN PAC FOYER 

NAPIER MUNICIPAL THEATRE 

119 TENNYSON STREET,  

NAPIER 

 
 

REGISTER YOUR ATTENDANCE  

https://www.hawkesbaychamber.co.nz/events-training/pan-pac-hb-business-awards-2018/nomination-form/
https://www.hawkesbaychamber.co.nz/events-training/events/business-awards-launch-2018/


 CHAMBER BUSINESS SEMINARS 

 SEMINAR THREE - LAW FOR BUSINESS 

When:    Tuesday, 3rd July 2018 

Time:      1.30 pm - 3.30 pm 

Venue:     Hawkes Bay Business Hub 

      36 Bridge Street, Ahuriri, Napier 

Member:     $37.00 incl GST or three seminars $97.00 

Non-member:  $52.00 incl GST or three seminars $147.00 

 

Benefits 

This seminar is designed to help business leaders and managers 
understand the importance of contracts, how they play out and how 
they can protect their businesses from potentially devastating 
mistakes that can arise from poorly drafted agreements.  

Attending will give you an overview of some of the areas of law that 

impact on business and what legal areas you may need to review 

in your business. 

 

What will be covered?  

• Contract 

• Property 

• Employment 

• Corporate 
• Health and Safety 

 

Presenter:  

Conrad grew up in Pukehou and attended Hastings Boys’ High.  He left 

to go to Otago University where he gained his Honours degree in history 

and honours degree in law. Conrad worked in law firms in Auckland and 

Wellington specialising in banking and property law before coming to 

EIT’s School of Business.  

Conrad Schumacher 

Quick. Sharp. Affordable. 
A series of two-hour, training seminars. 
Go to one, or attend them all. 
Designed to assist owners, managers and staff lift the overall business standard of their 
organisation. 

https://www.hawkesbaychamber.co.nz/events-training/events/business-seminar-law-for-business/


  BA5 at PORTERS BOUTIQUE HOTEL 





  EU AMBASSADOR TO NZ - H.E BERNARD SAVAGE 

ExportNZ - Amanda Liddle, EU Ambassador - H.E Bernard Savage, HB Chamber - Karla Lee 



  YOUNG ENTERPRISE SCHEME - THE PITCHES 

Havelock North High School—Natracare         

Central Hawke’s Bay College—Roreka         



  YOUNG ENTERPRISE SCHEME - THE PITCHES - (cont) 

Woodford House—Bayuble         

Taradale High School—Apex Multiwear 



  HBRC CEO-JAMES PALMER - How do we fund the port expansion? 



 

Send feedback to  

christine.bryan@hawkesbaychamber.co.nz 

 

 

TO FIND OUT MORE ABOUT THE FOLLOWING 

‘Regional Business Partner’ programme  

rbp@hawkesbaychamber.co.nz 

 

Holding a ‘Business after Five’ event 

events@hawkesbaychamber.co.nz 

 

Advertising with the Hawkes Bay Chamber 

christine.bryan@hawkesbaychamber.co.nz 

 

The Lion Foundation Young Enterprise Scheme 

yes@hawkesbaychamber.co.nz 

 

Chamber Membership 

christine.bryan@hawkesbaychamber.co.nz 

 

Exporting Certification 

certs@hawkesbaychamber.co.nz 

Next Issue 

Monday, 2nd July 2018 

         CONTACT US       

mailto:christine.bryan@hawkesbaychamber.co.nz
mailto:rbp@hawkesbaychamber.co.nz
mailto:events@hawkesbaychamber.co.nz
mailto:christine.bryan@hawkesbaychamber.co.nz
mailto:yes@hawkesbaychamber.co.nz
mailto:christine.bryan@hawkesbaychamber.co.nz
mailto:certs@hawkesbaychamber.co.nz
https://www.facebook.com/hawkesbaychamber/
https://twitter.com/chamberhb
https://www.linkedin.com/groups/2958586/profile

